











Corporate ResponsibilityEdition Three

The Knowledge site looks at ways in which Allianz and you can make a positive
impact on some of the most pressing issues of our world.

We concentrate on five key areas:

Climate change

Energy and CO

Demographic
change

Microinsurance

Safety and security

How dangerous is
global warming? How
far will sea levels rise?
Can we prevent higher
carbon dioxide levels?
Will our children live
without snow?

http://knowledge.
allianz.com/en/global
issues/climate_change

Will biofuels replace
oil and gas? Can the
sun satisfy our energy
needs? Can we use
coal without producing
CQ? How can we
save energy?

http://knowledge.
allianz.com/en/global
issues/enagy_co2

How will we finance
tomorrowes pension?
Why do women live
longer than men?
Where are the worldes

What do poor people
really need? How can
we finance credits in
the worldes poorest
countries? What is

biggest cities? Why does Islamic insurance?

Germany have fewer
babies than France?

http://knowledge.
allianz.com/en/global

issues/demographic_

change

How can lives be saved
with microinsurance?

http://knowledge.
allianz.com/en/global
issues/microfinance

Picture: Reuters

How secure are our
energy supplies? Why
do new diseases occur?
How safe are our cars?
What are the risks

of nanotechnology?
Can we find a cure

for cancer?

http://knowledge.
allianz.com/en/global
issues/safety security
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8. Stakeholder expectations

In our bi-annual survey of our stakeholders’ expectations, over 125 stakeholders from the media, political,
non-governmental, scientific, and economic communities gave profound feedback. The results are to be used

to help set our strategic priorities for continued positive growth and for the common good.

2007 Survey

More strongly than in previous years, our stakeholders are expecting Allianz to become

an innovation and solutions leader. Below are the key results from our survey.*

Significant issues

Which issues should Allianz commit to in the future?

Addressing demographic change was considered the most important
issue followed by several macroeconomic issues, including stability of
capital markets and health. More than half of our stakeholders felt that
addressing climate change was important.

How to handle issues

How should Allianz handle these issues?

Settling claims quickly and helping clients by providing information
and risk management are top priorities for our stakeholders.

Demographic change

Offer financial instruments and insurance 83
policies and settle claims quickly and fairly

Stability of capital markets

Help clients avoid claims by providing 80
information and risk management

Health

Leverage brand awareness and include these issues and
commitments in customer communications and advertising

Climate protection

Concentrate on social commitment (corporate
social responsibility or “CSR") issues

Education

Offer rate reductions or other incentives to promote
“desirable” developments (e.g. renewable energy sources)

New technologies — Risk management

Exchange knowledge with NGOs and other
partners and develop new solutions
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Tackling climate change

How should Allianz handle the issue of climate change?

Providing innovative products and advisory services on climate change
is the key priority, followed by reducing our own emissions.

Growth strategies

How should Allianz generate future growth?

Becoming a leader in innovative financial solutions and products was
seen as vital to our stakeholders. However, more than two thirds felt this
should be done while continuing to strive to be an ethical company.

Become a leader in innovative services and solutions _ 79

Advise clients about climate protection

Develop and offer clients products for climate protection _ 62
I -

Be seen as an ethical company _ 66

Reduce own emissions _ 53

Make a commitment to these issues and become a 58
market leader

Raise awareness through communications _ 47

Concentrate more on new issues that promise 8
growth within the short to medium term
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* Full results of our survey of stakeholder expectations can be found at www.allianz.com/en/allianz_group/sustainability/our_strategy/index.html

® http://knowledge.allianz.com
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Microinsuraneesprovides a safety net.

Globally, 2.6 billion people struggle to survive on less than US$2 a day. As one of the world's
leading financial services companies, we make it our business to understand the wider

consequences of living in developing markets. With this experience, we offer affordable
insurance solutions to people in need, supporting them to overcome life’s challenges as
they climb the economic ladder. www.allianz.com/microinsurance

Allianz. Financial solutions from A-Z

INSURANCE | ASSET MANAGEMENT | BANKING
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